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Our History & Vision

Good News Toronto is an advocate and resource
for community building in the city of Toronto. By
profiling the many diverse, creative, and
compassionate people who contribute to the city,
the goal of Good News Toronto is to affect its
social, environmental, and economic life in a
positive way. Good News Toronto is a not-for-
profit free monthly print and online publication
with no political or religious affiliation.

Strengﬁ;enmg
community one story at a time!

“I decided to start the newspaper after | heard some friends complaining about how dangerous the city had
become. My friends had not personally been victims of violence. | felt that the media was responsible for
their perception. | have been surrounded by generous, kind, and inspiring people. The hundreds of
Torontonians reaching out to help each other rarely make it into mainstream news. Thus, | embarked on the
project of honouring these wonderful people by dedicating an entire newspaper to them. The first issue of
Good News Toronto: Our Everyday Heroes came out February 2008.”

- Eva Karpati,
Publisher, Editor & Creator of Good News Toronto
evakarpati@goodnewstoronto.ca
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PIaCing you r ad in >10, 000 copies distributed monthly to over 630

locations throughout the GTA including key social,

GOOd News Toronto community, and business centres

. . . >Average of two readers per copy translates into
Wl" have ad pOSItI\Ie around 20, 000 readers

> Per impression costs are as low as .03¢ to .05¢

im paCt on you r for full page ads and .003¢ to .005¢ for a business
ta rget ma rket. card sized ad

> Our target market is made up of educated,
community involved Torontonians who care
about the future and well being of this

city.

Good News Toronto is fresh
and real! Now in its fourth year
and over 400 everyday heroes

> A not-for-profit community newspaper

have been featured! We
encourage everyone to look at our

neighbours as heroes and to treat Good News Toronto

each other with respect and

is the place to reach
your customers!
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What Our readers =
have to say: | RS

The Health and Healing Issue

“Good News Toronto is the only newspaper |
read. It is filled with inspirational stories and positive
news and resonates with me. This is Eva Karpati and
her Team's labour of love, and it shows. | must say that
| automatically trust the advertisers featured in
GNT. I've recently visited Boom Restaurant on College
Street because | had seen an ad in this uplifting
paper. Keep it up GNT!"

- Gilles Gagnon

GNT is growing!

Good News Toronto recently

became one of the first businesses to R -
. ea mg other Earth as a Means to Heal mg urselves
be invited to join [N GDirect's Network Bt e by

Phats by D= xd.um a2l

Orange Caje, This will allow GNT to
work with other innovative businesses
in their collaborative workspace in the
heart of downtown Toronto.

“Congratulations.on another successful edition
of Good News Toronto! | am always interested to
read your comments, and it is encouraging to read
about all the good people and good deeds in our city.
Keep up the good work!”

- Agnes Bleiwas



GOOD NEWS Advertising
TORONT oBEthItS’

Our Everyday Heroes =y

B

www.goodnewstoronto.ca

Showcasing your business at a reasonable rate.

Being part of the growing trend of businesses At

demonstrating their social consciousness by being : = =o
associated with good news and good people. 5:3, f%’ :
Reaching over 10, 000 readers in 630 locations across °@ §
the GTA! ? ?:i f.?is.’e;‘},,n;“v

g o ev0lut,°",", ..... LLE/
10, 000 copies distributed with an average of 2 fé I d

readers each brings the potential number of ad

viewers closer to 20, 000!
“I have contacted one of your
Receiving free web advertising on our recently advertisers, and plan to contact another
redesigned website at one. | will of course let them know where
the contact comes from. The fact that they

http://www.goodnewstoronto.ca/ with the advertise in Good News Toronto makes me
believe that | am talking to good people”

purchase of print advertising.
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Range of Width
Single column — 1.85”
Two columns —3.9”
Three columns — 5.9”

GOOD NEWS Advertisement
R ONIO Specifications

Our Everyday Heroes

Full Page

Full
5 Columns X 14"

Half Page

Half
5 Columns X 7"

Eighth
2 Columns X 4.375" (E1)
3 Columns X 2.9" (E2)

Four columns — 7.95”
F|ve cqumns 10”

Business Card
1 Column X 4" (B1)
2 Columns X 2" (B2)

Production Requirements

All images and corporate logos should be 300 DPI
resolution, CMYK colour as PDF, JPG or TIFF files.
Images intended for printing in colour should be
saved in CMYK and images intended for black and
white production should be saved in greyscale.

Quarter
Vertical

Quarter
Horizontal

Contact information

Banner Eva Karpati evakarpati@goodnewstoronto.ca
5 Columns X 2" Advertising advertising@goodnewstoronto.ca or call 416 661 2556

Quarter
2 Columns X 8.75"
4 Columns X 4.375"
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What Advertisers have to say T .
about Good News Toronto: -

“I placed an ad in Good News Toronto and got a new tuuq
client the same day the paper was published! I’'ve been i
happy with the results I’'ve seen from placing my ad in

Good News Toronto.”
- Ryan Taylor, Computers Made Easy

“Sanofi pasteur is pleased to support Good News Toronto by
advertising in each issue. A publication that concentrates on
sharing news about uplifting and noteworthy people, along with
events that take place in the community, is well worth getting

behind.”
- Nancy Simpson,

Director of Communications Sanofi Pasteur Limited

“Advertising our practise in Good News Toronto has not only garnered us new

clients it has also increased our profile as a community-minded business.”
- Dr. Jesin and Dr. Eisen,

City Centre Dental



Contact information

JEQOPNEWS.....
evakarpati@goodnewstoronto.ca

Advertising

R o N T oadvertising@goodnewstoronto.ca

wwwgoodnowstorontoca Our Everyday Heroes or call 416 661 2556

Good News
Toronto is

, getting its name
> CBC Radio: Metro Morning

. '
> Global TV: Making a Difference W

> CP24 ‘
» Thatchannel.com http://thatchannel.com/

» CFRB: Spider Jones Show

» Always Good News Hittp:/www.ctstv.com/aen/

Press & Media
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Good News

Toronto supports
the community
IN any WGYS

Good News ‘
Toronto s
community event
sponsorships:

> Ontario Walks 2011

» The Mint Film Festival,

» Across U-Hub City Mosaic

The Ki
projecectK;:\dngss Campaign is a social
olect o agsg |(z;ed by Global Awakening in
Action 208 ood.News Toronto. The
B ive project seeks to spread
ndness at home, at work, and in
the world. :

Give this Kindness Cardtot
After you pay it forward,

| I -
y of your actof

{f vour story is pri

FREE Kindness Pays

____________________________ -
KI.\:DNESS CARD ‘l
This Random Act of Kindness is 5pr.m:"~.c:‘rcd by 1
Good News Toronto and Global An afening Tn Action i
i
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{he kindness going. .-
he next person you help
write 4 brief description -
info@goodnewsto!
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In collaboration with
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Visit us on
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